[image: image1.jpg]


N   E   W   S          R   E   L   E   A   S   E

Client:
          Walt Denny Inc. 
Description:
Mobile Web  
Project:
09-WD-038

For Release:
Immediately
Contact:
Mary Lou Denny, marylou@waltdenny.com
Take Business Upwardly Mobile, on the Mobile Web

Could you live without your cell phone?  Fifty-one percent of Americans say their cell phone is the one technology that would be hardest to give up, according to the Pew Internet & American Life Project. In fact, 58% have used their cell phone or PDA for non-voice data activities, such as emailing, looking for directions or taking photos and video. With more people computing on the go, on ever-smarter phones, the mobile web allows you to build your brand and reach customers and prospects wherever they are.      


Here’s how you can benefit from opportunities on the mobile web: 
New Value with Social Networking: 

The mobile web can let you meet, greet and then even sell, in real time and in person. Take a trade show for example. Applications allow you to send information to show attendees, inviting them to the booth for a free sample, a chance to win a prize or to be among the first to see a product unveiled. Or you could send a video on the highlights of your booth to attendees, further enticing them to visit. Prospects could see a photo of you and your colleagues, and a synopsis of how you can help them. 


Omnipresent You:
The mobile web allows you to reach people through typical business activities such as email and texting. In addition, multimedia capabilities and new applications create opportunities to give customers, prospects and influentials quality content whenever and wherever they are. You can reach these users as they wait at the airport, finish lunch or relax prior to the beginning of a seminar. While texting is the most popular data service used, web access, email and receiving text alerts are also among top services for wireless subscribers according to Nielsen Mobile. 
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Expanding the Point of Purchase:   

Bluetooth has given rise to the growth of proximity marketing. Retailers can pull in more customers when a special offer is sent to mobile phones, urging those nearby to come to their location to take advantage of a 2-for-1 deal or a no payments for 90 days offer. These types of location-based services were used by 18.9 million people globally in 2007 according to eMarketer. That figure is expected to jump to 486 million in 2012. Aside from coupons, mobile applications can deliver other information to aid customers and drive additional profits. Airports or airlines can give updated flight information and local weather conditions at the airport. A restaurant can share its menu and a hotel could offer a full list of amenities. 


Mobile Advertising Growth:
According to Nielsen Mobile, nearly a quarter of all mobile subscribers have viewed mobile advertising over the course of a 30-day period, including banner ads, text ads and video ads. More than half of mobile data subscribers who have seen ads responded by sending a text-message, clicking on an ad, or calling a specific number. In addition, the rate of users recalling mobile ads is also growing.
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All the Ways:

From the simple to the complex and customized, mobile phone capabilities can deliver critical information. The campaign and inauguration of President Obama offers many illustrations. His campaign texted 2.9 million people to announce the selection of Joe Biden as his VP running mate. During his inauguration, mobile applications were able to deliver traffic updates to people in Washington, DC and tell them their exact distance from the Capitol steps. Citizen inauguration “coverage” and participation was the rage on Facebook, Twitter, Flickr and other sites. As phones become smarter, more people are using these mobile web functionalities. According to M:Metrics, 85% of iPhone users regularly access web content, while Google reported that iPhones account for 50-times more search requests than any other mobile phone.

For more information, email walt@waltdenny.com, or call 630-323-0555. 


